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SECTION - I 

Q.1 Objective Type Questions. (5)  

 1.  Location of the ware house should be as follows  

 a)  Near to production unit b) Near to Market   

 c)  Near to Transport facility        d) Outside Corporation Limit   

 e)  All the above   

    

 2.  Supply chain is the flow of end product to the customer starting from.  

 a)   Raw Material b) End product    

 c)   From Industry d) From Retailer    

    

 3. Which of the following is most aim area of responsibility for a logistics Manager  

 a)   Inventory  b) Pureness    

 c)   ware housing d) Marketing   

    

 4.  Companies manage their supply chain through    

 a)  Information  b)  Transportation    

 c)  Skill operator d)   Through Internet  

    

 5. The supply chain management philosophy emerged which dread.  

 a) 1960  b) 1970    

 c) 1980 d) 1990  

Q.2 Answer the following. (Any Two) (20) 

 1. What is supply chain & Logistics Management?  What are the various activities 

involved in supply chain management explain each. 

 

 2. What is Inventory Management? What are the various methods to control Inventory?  

Explain only the selective to inventory control technique .(S.I.C. technique)   

 

 3. What is packaging & what is role of packaging explain the various types of packaging 

material used for pack aging? 
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 4. What are the various modes of transportation system?  What are the factors to be 

considered while selecting the modes of transportation?  

 

Q.3 Write notes on (Any Two) (10) 

 1. ABC analysis  

 2. E.O.Q.  

 3. Various modes of transportation  

SECTION - II 

Q.4 CASE STUDY 

              Mr. Shah a fresh Chemical Engineer developed a New SHAMPOO during his 

M.Tech. course.  He then formed a company & started selling & manufacturing the 

shampoo under the Brand Name “Hair clean”.  

            He priced it much lower than the other shampoo available in the market. His pricing 

strategy paid Rich dividend (profit) and the shampoo “HAIRCLEAN’ become much 

famous in the market. 

  Questions : 

  1) Suggest appropriate marketing plan to Mr. Shah for further expansion to his  

       businesses at National and International Market.            

(15) 

Q.5 Answer the following. (Any One) (10) 

 a)  What is Inventory Audit? Why it is done and how it is done?  

   

 b)   What is ABC analysis?  Where it is done & how it is done?  

 


